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Apparel, Footwear & Maintenance Services
Household Conumption Expenditure
GDP
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Footwear Products Export (HS Code: 64)
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Despite the decline in the export markectpntapa
increaasdH23 due to r obusBasdeodneosnt iBca ndke mmannddo ne s i
capacity wutilization for manufacturing | eather
85t he highest | evelThafst ernctrheea spea nmdaesmider.i ven by
Ramadhan -Bndr Eiedven amidst the s l|Howdeovwenr-Ei mp otfsht ¢
was a deapawnietynutwilization and business activi
t hat has been ongoi ngMosrienocvee rt,h et heen dNeatf WelO 2Qg2ht e
and footwear manufactur,iimgrpacdbhg®dd mo&a2B. 141
Manufacturing I ndex (PMIlogo roffi trfmeeodi mea re apgreo d inc tf
20Q23. In 1Q24, f oot wear manufacturers expect
accel eérast ecdhdi cated by the PMI level; it is exp
Ei-Fli t mei ©«fothe main reasons behind this opti mi
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. Last 4Q . Last 4Q (IDR
FDI by Region (USD Mn) DDI by Region )
Central Java 362.3| |West Java 638.2
Tegal Regency 65.8| | Sukabumi Regency 337.9
Pekalongan Regency 63.1 Garut Regency 130.8
Jepara Regency 52.0 Cianjur Regency 77.8
West Java 330.4| |CentralJava 442.3
Sukabumi Regency 155.4 Brebes Regency 426.9
Ciar.wjur Regency 62.0 Demak Regency 91
Majalengka Regency 52.8 Sragen Regency 26
Banten 50.5
Serang Regency 28.7 East Java 418.0
Tangerang Regency 126 Pasuruan Regency 255.5
Lebak Regency 7.1 Nganjuk Regency 75.8
East Java 35.5 Sidoarjo Regency 30.9
Sidoarjo Regency 15.g| |Banten 134.5
Lamongan Regency 6.0/ | Tangerang City 3.9
Jombang Regency 4.7 Tangerang Selatan City 40.9
Yogyakarta 2.0 Tangerang Regency 39.7
Kulon Progo Regency 1.5| |Yogyakarta 6.9
Bantul Regency 0.3 Bantul Regency 6.5
Gunung Kidul Regency 0.2 Sleman Regency 0.4

SourMieni stry ofPelrma¢ aat henrstt,i tute for Econi

Despite the decline in exports, domestic and
accelerated aftern nt MeQ2pandemei cdomestic direct
manufacturing amounted to IDR467.9 billion (€L

166 %yoy growth in 3Q23. Furthermore, the foot:
recedda positive growth of 24%yoy or reaching

provinces in Java gteiflelr rkeedc d mev etshememdstdems t i nat
2023, or the Il ast four quarters, around 88. 5%
Java (46. 3% of tot al FDI') and West Java (421th¢
|l eading destination (38.9% of total DDI ), foll

|l ndustry Landscape

Mo st Il ndonesi an footwear industry input comes
cruci al mat eri al s Btaisleld roel yt hen 2i0mgo ritnsp.ut and
primary input for foot wear manufacturing in |

domi nate the | andscape. Mor eover, most of t hee
25% comes from i mports. Foll owing | eather, ba:
pl astic mat ertiiad sf,i barneds swenrtehet he hi ghest |1 nput

21% of the basic chemical materials were ful be
materials (60%) were |Iimported. Another materi a
indicated that I ndonesiads footwear industry wi
t hat gl obal economi csivowaaownh,itgoulidcheaivindgy i i

industry.
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Input Origin Mapping of Footwear Industry
Results of Preserving and Tanning
Leather

Footwear Industry

Input Origin by Industry Proportion of Proportion of
Total Raw o e Total Raw o — | a
Material Input “%Domestic %Import e s “%Domestic %dmport

(%) (%)

Results of Preserving and Tanning Leather 34 8% 75% 4 3%
Trade other than Cars and Motorbikes 8.6% 100% 18.2%
Basic Chemistry Except Fertilizer 77% 79%

Synthetic Damar, Plastic Materials and Synthetic Fibers 56% 60%

Crumb Rubber and Fume Rubber 4.3% 100% 0%

Footwear 42% 60%
Other chemical items 3.0% 70%
Electricity 2 6% 100%
Banking Financial Services 2.4% 97%
Knitted ltems 2 1%
Starting Engine 2 1%
Land Transport Services Apart from Rail Transport 1.9%
Air Transport Services 15%
Tire 15%
Broadcasting and programming services, Films and Sound
) 12%
Recording Results
Animal Slaughter Results 0.0%
Plastic ltems 0.0%
Apparel 0.1%
Textile Goods Other Than Cloth and Apparel 0.7%
Rubber 0.0%
Others 15.7%
Total 100% 92.4%
SourSteat il ntdiom®si mata I nstitute for Econot
Building and machinery rent i s the most consi

i ndustry prodcctoiran ngodto. the 2019 I ndonesian M
machinery rent accounted for 40.2% of the tote
materials cost (24.3%) and | abor coamnd (ma8cB®i%ne
of the production cost also signifies that tec
i ndustr

Manufacture of Footwear Cost Structure (%)

40.2%

24.3%

13.9%
12.0%

8.7%

I

Raw Materials Energy Cost Building and Machinery Services Provided by Royalti Fee Labor Cost Other Expenditure
Rent Other Parties
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Al most all the output of Indonesian footwear p
portion of them is used aBhé onptuweam iondcdwegst ny,d ue
mar ket, was one of the | eading i ndustirsiiegsnitfhyaitn
as a part of the global supply chain. As for th
out put is exported as a final product . Thusoult
significantly i mpact the footwear industry mor
sol i d domesiteiscpedcemdndy durong, speal dl absoabbost
as 35% of its output was consumed within the d

Results of Preserving and
Tanning Leather

Output of
Foreign
Industry
Origin
(%)

Output of
Foreign
Industry

Origin
(%)

Dom estic
Share Industry
(%) Origin
Output (%)

Domestic
Share Industry
(%) Origin
Output (%)

Output Users by Industry

Interm ediate Consum ption LA 25.2% | | 91.4% | 75%
Footwear 2.1% 40% 59 7% l 62 3% 75%
Rental Services and Business Support Services 1.4% 77% . NA MA
Trade otherthan Cars and Motorbikes 85% NA MNA
Land Transport Services Apart from Rail Transport 85% NA MNA
Other machines and equipment 69% NA MNA

Air Transport Services 85% NA MNA
Sea Freight Services 85% NA MNA
Apparel 75%
Plastic ltems 0.2% NA MNA
Household and Office Funiture Other than Metal 02% 84% 75%
M otorized Vehicles Except M otorcycles 0.1% 64% 75%
Starting Engine 0.1% 85% NA MNA
Health Services & Private Social Activities 0.1% 949% NA MNA
Batteries And Batteries 0.1% 98.5% NA NA

M etal Building M aterials 0.1% 85% NA NA
Leather Goods 0.1% 744% B 75%
Other Services 98% NA NA
ltems Made of Paper and Cardboard 0.0% 87.8% 75%
Others 0.6% NA NA NA NA
Final Consum ption 94% 86%
Household Consumption 85% NA N
LNPRT Consumption NA NA MNA
Government Consumption NA NA MNA
Gross Fixed Capital Formation NA NA MNA
Inventory Change 85% 75%
Exports of Goods (F.0.b) 100% 100%
Services Exports ) 100% . . NA MNA

SourSteat il ntddionm®si mata I nstitute for Econor
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World Foootwear Market Share (%)
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Indonesia Footwear Export in 2023 by Country
(USD Mn)

United States of America 1,921

China

692

Belgium 681

Netherlands

D
o
w

Japan 349

Korea, Republic of - 229
Germany - 222
United kingdom [ 221
Mexico - 193
Australia - 162
SourTkreade Map, |StdeotniPstiimas a I nstitute for |
Over 20 years, Indonesia could capture t hlendd md

foot weari rex2a000closinted for around 2.2% of the wo
increased over the years, iamd2r0e2a2tdhreas i4da &9 fod o tt\

export. However, I ndonesiads footwear product
Germany, and Belgium. LookingSAti tomebekeopti ohact
for I ndonesiabs footwear products, foll owed by

fluctuati omstirmeshoespeeci ally the USA, would a
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GDP Share from Leather and Related Products; and Footwear by Province in 2022
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Provinces in Java |Island are stil!/l t he mai nBapr
currently is the main center for footwear pr oc
shares of 1. 90 %. It was then foll owed by West

GDP, respectively. Bas,ednoosrt fiothtttloeatlgqwtt p @atl | wfc att h
in Banten was designated for the export market
West Xa&wnaral Java, and East Java is also marke
the i mpact of global wvolatility compared to th

Leather and Footwear Industry Output Allocation by Segment and Province (%)
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Outl ook

Looking ahead, the footwear mar ket I n ubondome g
Currentl yestStnaattiesdt at hat the revenue of the fo
USD5.19 bn and is expected to reach USD5.79 bn
|l eather footwear, sneakers, and t axtei sam& otelpeor
consumers are shifting -mademofteotswesamaai pabtiect $ 0
an opportunity for footwear manufacturers to ¢
mar ket but al marklkee¢ . déme sthiec mor e, it also pres
become not orbwytpraddwcodwnge risr. and

3]

6.79
6.40
610 o L]
>72 —
5.49
—
= 519 —
= | E—
Py 4.32
":_' 2 3.89 I
= 3.46 —
= — 3.18 3.05
e l l_ —
3 l
2018 2015 2020 2021 2022 2023 2024 2025 2026 2027 2028
@ Athletic Footwear @ Leather Footwear Sneakers Textile & Other Footwear
SourSteati st a
Markets with potential for
Indonesia's exports of
United States Il Footwear
IChina Legend
Germany [ | Export potential
Actual exports
I Japan (N0 Potential to actual exports gap
Belgium
9 @ North America
France EU & West Europe
Australia @ Eastisia
Southeast Asia
United Kingd
i @ Middie East
I Korea, Republic of Pacific
Singapore @ South Asia
l Hong Kong SAR
Hl United Arab Emirates
Philippines
Poland
Spain
Il Saudi Arabia
Malaysia
I India
Italy
Switzerland
500 mn 1bn 15bn 2bn
Exportin § ITC Export Potential Map

exportpotential.intracen.org

SourTkreademap
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Export markets also provide further opportunit

Il ndonesi ads footwear exports to several cAhaundrr
to I ntracen, l ndonesian footwear product expor
including China, Japan, Australia, Singapore, |
al so all ow I ndongioa tt onad ikwedr aaisf y ti texpeorts to
USABel gi um, the UK, and South Korea, already
Nevertheless, as Indonesiads export value is s-
paper products export to increase remains open
c IMF World Bank ADB OECD
ountries
2023e  2024F 2023e 2024F | = -1l 2023  2024F
World 28 28 63 35 31 3.1 26 24 | a1 29
us 23 28 59 21 25 2.1 25 16 -- 25 2.1
Euro Zone 16 61 53 35 05 0.9 04 o7 [N o5  os
Indonesia 50 =21 37 53 50 50 50 49 [N 49 s
Japan 04 43 22 10 19 0.9 18 oo [0 19 10
China 60 22 84 30 62 46 52 45 [WENIEE 52 | 47
India 39 58 91 72 67 65 63 64 [NENNTA 67 | 62
Russia 22 27 56 21 30 26 26 13 [N 31 18
Brazil 12 33 50 29 31 17 30 15 [ a1 18
ASEAN 43 44 40 55 42 47 - - mm - -

SourlcME, 28aWwWor |l d Economic Out240 o&l;o bolr PEHo dBmaeakit, ¢ Jdmd-28 eAs ADB, DSeel opm
OECD, -2S3e pEconomic Outl ook

(¢

However, despite the opportunities, major gl ob:
primary footwear export destinations wil |l 7iexhpu
potentially | owering the deAracnodr dfionrg ftooo ttwheea rWopr
growth in 2024 is f elrewearstteldan ot ree aecsht i2malt%e d 20
the second | argest mar ket for I ndonesian footw
down i4n. 2TOh2i s nsliamwddw gl obal economy could bri
footwear industry,tesmecially in the near
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